Appendix 1: Questions for Community social capital and roaster of governmental information sources.

Figure Al.1: The 16 questions for measuring community social capital (from the La Pine questionnaire).
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Section 1: In this section we are interested in your opinions about the

quality of life in your community. a?,
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Maost people in La Pine are willing to help if you need it. OO Q OO
In La Pine, most people can be trusted. QOQO O

In La Pine, you can express different points of view in public

conversations without fear or concern.

Most people in La Pine participate in community activities. Q OO O O

If there is a major fire in or near La Pine, people would come

together to solve the problems.

If there is a community event to assist people with becoming Q OO O O

prepared for wildfire, most people will participate in some way.

The people of La Pine have similar values. OO O OD

| feel like I have power and control over my life and property.

OOOOO

People in La Pine work together with government leaders for the OOO OO

benefit of the community.

La Pine has a fire preparedness program with information that is

OOOOOD

readily available.

The people of La Pine prepare for the unexpected.

OOOOO

Maost people in La Pine would attend public fire education and

OOOOO

emergency preparedness presentations.

Local government agencies can be trusted.

OOOOO

County government agencies can be trusted.

OOOOO

Oregon state government agencies can be trusted.

OOOOO

Federal government agencies can be trusted.

OOOOO



Figure A1.2: The roster of governmental activities information sources taken from the questionnaires.
Q8. How do you obtain information on government activities? (Please select the THREE most
frequently used)
Personal/ social relations Government employee/ agent

Community bulletin boards

Non-governmental organization

Local markets Local newspaper

Membership groups/ associations State or national newspaper

0000000
0000000

Business/ work associates Radio
Political associations Television
Community leaders Internet



