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Figure A5.1: Market structure for Concepcion Municipality, Philippines. Dotted arrows represent
the product being sold by women actors, the bold line represents men actors and the double line
shows both women and men transactions. Different sized arrows are used only for clarity.
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Figure A5.2: Market structure for Unguja Island (Zanzibar). Dotted arrows represent the product
being sold by women actors, the bold line represents men actors and the double line shows both
women and men's transactions. Different sized arrows are used only for clarity.



