
Appendix 6. Associations between market proximity and selling fish catches. We looked at the 
relationship between the preferred buyer: own community, middlemen from other community 
or local market and the proportion of fish sold. All communities sold a high proportion of their 
catches (>71%) but communities regularly sold on average 90% (range: 81 – 93) of fish catch 
when middlemen were the only buyer, 78% (range: 78 – 79) to both middlemen and market and 
71% to their own community when no external buyer was present.  

 


